
Merrily Mobile: 84 Percent of Savvy Shoppers Will Turn to Mobile 
Devices in Aisle this Holiday 

Shopkick survey finds majority of holiday shoppers will use their phones to research items in the 
store before making a purchase 

REDWOOD CITY, Calif. -- July 23, 2019 -- With the season of giving only three months away, 
shopping for gifts and festive treats is already top of mind for brands, retailers, and consumers 
alike. Though half will be purchasing in-store, most shoppers plan to look to their mobile devices 
before they buy. A whopping eighty-four percent will rely on their phones to research, compare 
prices, find inspiration, read reviews, and more right in the aisle or while browsing shelves.  

Half of shoppers, across generations, plan to do the bulk of their holiday shopping at brick-and-
mortar retailers. And this year shopping starts early, with 35 percent planning to do most of their 
gift shopping before sitting down with friends and family over turkey on Thanksgiving.  

Shopkick, the leading shopping rewards app, surveyed nearly 30,000 users across the country 
to get insight on when, where and how they’ll be shopping, how much they plan to spend this 
year, and how these habits differ among generations. 

Holiday Headlines  
In Shopkick’s survey, the following stood out as major trends in the 2019 season: 

● Early Birds: Only three percent of shoppers plan to do the bulk of their shopping on 
Cyber Monday. Instead, shoppers plan to check items off their lists before Thanksgiving 
(35 percent), between Black Friday and Cyber Monday (23 percent), and on Black 
Friday (19 percent).  

● Big Box vs. Amazon: While the majority will do most of their holiday shopping at big 
box retailers like Target or Walmart (53 percent), 1 in 5 plan to find gifts via Amazon. 

● In-Store Inspo: Nearly thirty percent plan to shop in-store for their holiday goods 
because they find better inspiration in person versus online. Others shop physical retail 
for easy price comparisons (25 percent), overall convenience (20 percent), and to 
browse a wider variety of product options (14 percent).  

● Bustling Budgets: More than a third of shoppers (33 percent) plan to spend $301-$600 
on holiday purchases. Another third (31 percent) plan to spend $100-$300 and 16 
percent plan to spend $601-$900.  

● Incentives Galore: Forty-two percent of shoppers say low prices are the most important 
incentive, followed by free shipping (31 percent), rewards programs (10 percent), and 
easy returns (6 percent). 

● Tech the Halls: Shoppers will spend more on electronics than any other category, 
including toys, apparel, and accessories (34 percent, 21 percent, 20 percent, and 8 
percent, respectively).  

Generational Insights 
Across generations, several trends appeared, including: 



● In-Store Leaders: Baby Boomers and Generation Z lead the in-store charge, with 54 
and 55 percent, respectively, saying they will do the majority of their holiday shopping at 
brick and mortar locations.  

● Deal Days: Gen Z are the most likely to shop on Black Friday (74 percent), while 
Millennials are the most likely to shop on Cyber Monday (68 percent).  

● Thrifty Thanksgiving: Gen Z is the most likely to shop on Thanksgiving Day (41 
percent) and more than 4 in 5 plan to do so in physical stores (83 percent). 

● Mobile Millennials: More Millennials (32 percent) plan to do the majority of their holiday 
shopping on mobile phones. Meanwhile, Gen Z is the most likely to use their phones in 
aisle (76 percent).  

● Toys and Tech: Of all generations surveyed, Gen X plans to spend most on electronics, 
followed by Gen Z (40 percent and 35 percent, respectively). Millennial spending tops 
out with toys (30 percent).  

● Tariff Tug-O-War: Gen Z is the most likely to factor the effect of tariffs into their holiday 
spending (57 percent). 

Shopkick conducted a survey of 29,847 users to gain insights into holiday shopping habits and 
attitudes. The survey was conducted between June 6 and June 19, 2019.  

About Shopkick, Inc.  
Shopkick, a Trax company, is the leading shopping rewards app, bringing moments of joy to 
everyday shopping - both on- and off-line. For brands and retailers, Shopkick provides high 
consumer engagement along the entire path to purchase. The company’s unique pay for 
performance model has been proven to deliver high ROI, driving incremental traffic, product 
engagement, and sales. Some of its leading brand and retail partners include Auntie Anne's, 
Barilla, Brighton, Coty, eBay, GE, Kellogg's, LEGO, TJ Maxx and Unilever, among others.  

Shopkick is available for free on iPhone from the App Store and for Android from Google Play. 
For more information, please visit www.shopkick.com.  
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